Online Retail in South Africa 2006
According to a report from World Wide Worx, a South African company focusing on technology research, 2005 was a "year of positioning" for the leading online retailers.
"For most of the main online retailers interviewed this year, 2005 has been about re-strategising, implementing new systems, improving business processes and expanding product ranges, said media consultant, Stephen Whitford.
They identified the biggest obstacle to the growth of online retail as the speed of Internet access, and specifically the high cost of broadband access. Arthur Goldstuck, the MD of World Wide Worx, believes there is a growing realisation that as users gain more online retail experience, there will be a significant impact on growth. He calls this the Experience Curve, and believes it to be the key to the future success of online retail in South Africa.
	
	2003
	2004
	2005

	Internet Users
	3.1m
	3.4m
	3.6m

	Online Banking
	796,571
	1,04m
	TBA

	Online Retail
	R341m
	R428m
	R514m


Online retail figures show that in 2005 there was 20% growth, which is less than the 2004 growth rate of 25%. However, the total amount spent on online retail goods in South Africa in 2005 was R514-million, which is up from the 2004 figure of R428-million.
These figures do not include the amount for the sales of air tickets online, which is by far the highest amount spent in any online sales category. The four South African airlines that sell tickets online are kulula.com. FlySAA.com. 1Time and Nationwide. In 2004 about R850-million was the figure for their combined online sales, increasing to R1.8-billion in 2005. This is more than three times the amount spent on other online retail.
Goldstuck says that kulula.com has been the biggest success story of e-commerce in South Africa, being the first we site to achieve R1-billion online sales in a single year. It is believed that online air ticketing will dominate the online retail market in South Africa for the next five to ten years.

The fastest growing other major categories, measured in terms of the number of sites are  auctions, gifts and clothing. The number of online retail sites in South Africa has grown from 719 at the end of 2003 to 826 at the end of 2005. 210 closed down during 2004, with 311 new sites coming online during the same period.
There are 10 sites that appear to dominate the South African online retail market. These are M-Web ShopZone and Digital Mall (online malls); Pick ‘n’ Pay Home Shopping and Woolworths (online grocers); Kalahari.net and Exclusive Books (online book retailers); NetFlorist (online florist); Cybercellar (online wine retailer); Digital Planet (online electronics store); and Ascot Direct (online health and beauty store).

Source: http://www.theworx.biz/retail06.htm
