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RE-ADJUSTMENT OF GRADE 12 TOURISM, CONSUMER STUDIES AND
HOSPITALITY STUDIES TEACHING PLANS 2014

The Grade 12 teaching plans, as paced in the Curriculum and Assessment
policy Statements (CAPS) for Tourism, Consumer Studies and Hospitality

Studies, indicate content to be taught in Term 4 for about 2-4 weeks'

Historically the fourth term is a very short term for active teaching and

learning, due in parl to the Grade 12 NSC examinations that starts early in

term four, and also the study week that Grad e 12 learners are allowed in

term 4.
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According to the official 2014 school calendar, the fourth term commences on

Monday 13 October 2014. The final National Senior Certificates (NSC)

Examination commence a week later, on Monday, 20 October 2014.

Further, the date (20 Octob er 2014) coincides with the start of the 2014 official

study leave period for Grade 12 learners. Therefore, at most, a teacher will

have on week of active teaching and learning time in Term 4 before the start

of the first official NSC Examination paper.

As a direct result of the nature of the fourth term, and the contextual issues

outlined above, Grade 12 teachers may not have the opportunity to fully

mediate the content outlined in the Annual Teaching Plan to learners as

paced in the CAPS. Furthermore this may lead to teachers not covering the

curriculum completely and learners being assessed in the final NSC

Examination without completing the intended curriculum'

The current Annual Teaching Plans for the Services subjects should be

replaced with the adjusted teaching plans as attached:

o Annexures A: Gonsumer Studies;

. Annexure B: l-lospitality Studies and

. Annexure G: Tourism.

The adjustment of the Annual Teaching Plans adjustments does not affect the

School-Based Assessment (SBA) as there is no SBA task scheduled in the

fourth term,

This Assessment lnstruction (Circular 59 of 2014) serves to inform Province,

Districts and schools about the re-adjustment of Grade 12 Tourism,

Consumer Studies and Hospitality Studies AnnualTeaching Plan.

Kindly bring the content of this Assessment Instruction to the attention of all

Subject Advisors, schools and teachers involved.
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Tourisrn Adjusted Teaching plan
Srad* tl Terrn 2 {Touridm CAPS pg 33 - 34}

Forrr haurs per week, including:
e Informal assessmenl such as written work.

homework, class tests
r formal asses$ffient; test; and
o work on the PAT

markinĝt
U I

Forrnal assesgment Term 2
Test 25%
Midyear examination 75%
PAT term 2
Hand in phase 1

I Tourist
attractions

Famous world ico*s and attractions: {*World heritage $ites}
- The difference between a taurist attraction and an icon
. Res$ons why specific taurism attractions andior physical features are
regarded as icons" The economic slgnificance of icons for a countrylarea
. Frofile and statistics of tourists visiting these icons
Study the iconE listed below under the following headings: location on a
world map {country, cityl
townlarea), reason/s why i* it an icon, brief descripiion of the icon, picture of
the icon

. Australia: $ydney Opera l-louse*, Ayers Rock i Uluru-Kata Tjuta
NationalPark*

. Brazil: The Statue of Christ the Redeerner or Corcovado {Rio de
Janeiro)

. Canada: Niagara Falls

. ltaly: "Colosseurn {Rome), Leaning Tower of Fisa (Piazza del uomo}*,
Venice",

. Vatican City

. Egypl *The great pyramids of Giza, the $phinx
' Germany: Berlin Wall, Black Forest
. China: The Great Wall of China*
. lsrael: The Some of the Rock, the Wailing Wall
. United $tates of America: The $tatue of Liberty* (New Ycrk), the

Grand Canvon" (Arizonai
L Tsurist

attractions
, Greec$:The Parthenon (Ath*ns)
" lndia: The Taj Mahal* (Agra)
. Turkey: Blue Mosque (lstanbul)
. Francs;The EiffelTower, the French Riviera
. Japan: Mount Fuji
. Mexico : Chichen ltea iYucatan).
. Jcrdan: Petra*
. hlepal: Mount Everest
. $*udiArabia: Mecca
" $witzerland: The $wiss Alps (Julngfrau-Aletsch)"
. Netherlands:Windmills
' Feru: Machu Picchun (Cuzcu)
. Poland:Auschwltz"
. Portugat: The Algarve
. $pain; Alc&zar of $egovia, bultfights
. Thailand: Floating markets
. Russia: The Kremlin*, the Red $guare* {Moscow}
. United Kingdom: *Big Ben {Palace of Westminster*), Buckingham

Palace. Tower o,f London*. Tower Bridcs
Tourist
ettractione

Factors contributing to the succes$ of a tourist attractlan:
. Excellent marketinq of tourism products losally and/or internationally,



f f insibtefnanagFmentplens,ef f ic iencyandethical
behaviour of staff and managennent, positive experience of visitorS, safety
and crlme prevention, general appeerance and upkeep of the attraction,
ccnsidering the needs of people with disabilities, universaf access
Characteristics of a successful tourist attfaction: ectual number of visitors
exceeds the target number cf visitors, rep€at visit*; incorne generated
exceeds target figures; positive impa*t on local cornrnunity and

Foreign exchang*
' The term "gros$ damestic product" {GDP} and its benefits to ihe South

African economy
" The nrultiplier effect and link to the GDP
. The concept "strong" and "weak" raild
" The r*lative strength and relative weaknes$ of a currency at specific times
. Interpret a currency rate sheet
. Convert the major currencies to $outh African rand and convert $outh

African Rand into selected currencies to understand the buying powen of
different currencies, {l}se anty exchange rates expressed as l unit af
foreign cunency = value in rand, i-e' 1US? * R 7, 60" Calculatars may be
used far calculations * raut d&d aff to two decimals, e'

Foreign
exch*ng6

; Differentiat,e Ueiween bank selling rate (B$R) and bank buying rate {BBRi
, The effect of exchange rates cn international tourism, aff*cting bcth

inbound and outbound tourists, and how these influence travel patierne of
Sauth Africans travelling to devetaping countries as well as to developed

Foreign
exchange

Professional image in the tourism induttry:
' How the following factors contribute to a professional image in the tourisrn

industry
. The image of the company such as the name, logo, slogan, website,

stationery, rfiarketing material, product packaging, physical appearance of
the business, environffiental policie$, cu$tomer service policies

. The image of the staff such as professional appearancs, uniforms, dress
code iif no unifonns arc Worn), personal hygiene, grooming, interaction
with customers, comffi unication skills

Tourism
sectors

Conditlone of *rnployment:
Basic conditions of employment in one chosen field of the tourism industry,
such as eirlines or hotels or national parks
. The contrsct af employment describing basic csnditians of employment,

suCh as working hourS, uniform allowances, traVef . benefitS, leave, COre
duties, fringe benefits, remuneration and deductions, terrnination cf
service, prcfessional accountability and respbn$ibility, service ethics

The purp*se and value of a code of ccnduct:
. Purpo$e: spells out expected conduct of staff in the performance of their

duties, and guidance for staff members faced with ethical challenges
, Value: creates a co-operative, collaborative atmosphere, prornotes

integrity in the workplace.
examnles of codes af canduct fram a varietv of taurism busrnesses.

Tourism
$ectors

Midyear exdfils
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Consumer $tudies Adiueted Teaching plan
Grade tZ Tern* 3 {Coniurner $tudies CAp$ Bg 38}

2Tz haura per week including:
informal as$e$sment such as written work, marking
homework, class iests, case studies
formal asse$$ment: test

Formal apses$mont tenfi 3
. Test 25Yo
. Trial examin*tion 75%

WEgK TCIPIC SSNTET.IT
1 Housing and

interior
Sifferent housing acquisition options
. Renting, building, buying {tull title, sectional title}.
, Advantages and disadvantages af the different options.
' Financial responsibilities for the three housing options'
. Contractual responsibilities for the three housing op!!qns,

Housing and
interior

Finanting relatad to buying a house
. Deposits, bondg, iilsurance, monlhly repaymente of bonds,

transfer and other hidden costs, banks' requirements for granting
bands.

. Government subsidised housing, employer support'
t
.J Housing and

interior
Buying household appliances: washing machine, tumble dryer,
dishwaeher, fridge, freezer, stove, microwave-oven and vacuum
cleaner.
' Factors to consider when shopping far household appliances:

needs of the family, budget, easy to operate
. Choice of househald appliances with regard to

* universal design and other features, functionality of different
types, energy (human and nonhuman) and water
consumption; and
the possible environmental impact.

A- Housing and
lnterlor

t

Fihanciat and contractual responsibilities in buying furniture and
household appliances.
Riahts and responsibilitie* of consumers and sellers'

The
c6n$umer

Slunicipal services
' The responsibilities of municipalities regarding services and

service delivery.
' Responsibilities of communities regarding the use of municipal

services.
5 The

consumer
$ustainable consumption af electricity
' Comparison of the main sources of electricity.sLtpply such as

fossilfuels and regenerative forms such ae water, wind and solar.
. Responsibte use of electricity related to hausing and household

equipment and appliances.
. The use of gas in households as a souroe of energy: advantages,

disadvantages and cost.
$ustainable consumption of water
' Water (explain the issue in general, but then focus on

households): poltution of water, shortage of water, shortage of
fresh, clean water.

. Reeponsible uee of water related to housing and household
equipment and appliances.



b The
c6n$umer

Firancial and contractual *spects consumers should take note
of
. A contract.
. Typet of contrscts relevant tc consumer$.
. A cooling-off period.
. Exemptionclauses(legal/illegal).
' Unfair business practice,
" A warranty and a guarantee.
' Grey goods/parallel imports,
. Scams: types of *cams consumers should be aware of.
' $tokvels(legal/illegal).
' Pyramid schemes(lesal/illeaal).

I The
con$umer

Taxes, interest rstee and inflation
. Types of taxeg paid by $outh African*, such as income tax, VAT,

property taxes, taxes on goods and services (such *s petrol,
liquor, cigarettes, motcr liconces).

. lnterest rates; applicable to different types of credit.
" Sirnple and cornpound interest {what is the di#erence, no

calculations).
. Inflation; definition, inflation rate, the CPI in $outh Africa.
. Include any legalchangeslnew developments that misht occur.

8 -  11 Trial examinationE



l"{aspitality $tudies Adjusted Teaching plan
Grsde tl Tarm 3 (Hospitality f,Ap$ pg SZI

CSNTETdT
Food and
b*verage
eervi*e

Professionalism in ttr
' Professional appearance, attitudes, ethicb and values in the preparation' and service of food and beverages: alertne$s, cosperativeness,'hsnesty,

integrity, etc.
' Employer and guest expectations in the fsod and beverage industry. Concepts: Custamer care and service excell*nce' Reasons why service differs from une organisation to another

The impact of the service delivered by ar{ organisation on lts business

$ectors
and
ca166r$

The ho*pitatiti
' Revenue-generating area$ within an accoffimodation establishment iiuestand funclion room$; food and beverage; bars; faundry)* 

.Non-revefiu€ generating area$ within an accoffimodation establishment
(front office; marketing, human re$ources; finances; laundry, nraintenance;

$ectors
and
carFsr$

Careers in the lioopitelity industry
' Ancillary or support positions in a hospitality establi$hment {for career

opportunities)
. Roles and responsibilities of each
. The interrelationship betr,veen them; sales and marketing,

. finance/qccounting, security, human resources
$ectore
and
careor$

oppontunities for suetaina ble setr-emptoyment ln food ffid-Eeverage
Defi ne entrepreneurship
pnlreppne,urialopportunities in food and beverage, such as baking, home
industries, function catering, children's birthday plrties, novelty ca[es,
meals-an-wheels, etc.
Developing and evaluating a basic business plan for small-scale

" Marketing concepts and terminology:5P marketing mix

Designing and presenting a basi
advertisement) to promote a local hospitality product (euch as a rfieal,
function, restaurant, accommodstion estabfisi-rment), which rnay contribute
to the local economv.

. 
" Benefits: cost and time saving, better control. etc

computer operetionr in tfie lrosfiitaxty inuustry' The use and benefit of computers in ihe administiation of kitchen and
restaurant operations,-purchasing, stock control systems, electronic point-
of-sales eystems (POS), menu planning, rnenu analysis". Rooms division: reservations, guest chick-in and cfreck-out

Trial examinatione
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for active teaching and learning, due
stari *arfy in term four, and also the

iri term 4.

1' The Grade 12 teachi*g plans, a$ paced in the CAF$ for Tourism, Consum€r $tudies
and Hospitaiity Studies, indicate conterit to be taught in Term 4 for about Z * 4
w6eks.

?" Historically the fourth term is a very $hor.t term
rn part ta the Grade 12 N$C examinatisns that
stildy week that Grade 12learners are allowed

According ta the official 2014 school calendar, the fourth term commences sn
Monday 13 Cctober 2014. The final |,lalional Senior Certificate (NSO) examinations
cornmense a l,veek later, on Monday. 20 october 2014.
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4' Furiher, the date {?s October ?s14) cr:incides with th6 stert of the ?014 cfficial *tutiy
t*ave period for grade 'i? tearners. Therefore, at nr**t, a teacher will have on* rareelr
*f aciive te*ching and r*arning tim* in Term four bef*r* the $lart of the first official
l.'lSC exarnin*tian paBer.

As a direct result of the nature sf the fo*rth term, and the contextuat i$suss *ufiinerl
above, Grade 1? teachers nray not have th* apportunity tc fuliy mediattr l*e content
outlined in ihe annual teaching ptan to l*arnere as paced in the CAp$. Furthermora
this may lead to teachers not covering the currieulum completely and learners being
ass*ssed in fhe final fdSC *xamir:atian without completing the intencJ*d curriculum.

The ourreni annual teaching plans fsr the $*rvice* subjects sh*utd be replaced with
the ad.iusted teaching pt*n* {Annexure$ A: consumer $tudies; B: Ho*pitatity
$tudies *nd C; Taurism|.

The adjustrn*ni of the teaching plans adjustrnent dces not affect the $chool-gased
Assessrnent t$sA) as there ls no $gA task scheduled in the fourth term.

This cfrcular serves to inform schools and provinces aboul the re-*diuslnrent of
Grads 12 Tourism, ConsLjmar Studies and Hospitality $tudies.

Provincial o*partm*nts of f;ducatiCIn are requested to bring Circular g$ af ?014
regarding the re- *djustment of Grade 12 rourism. ccnsumer $tudies and
Ho*pitality $tudies t*aching plans to the cttention of afl schoole under their
jurisdiction.
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